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This is an assembly of recent online documents referencing Trulioo Information Services Inc. 
(US) and Triloo Inc. (CA) as companies. Audio and video media were omitted.. 

The materials have been organized in reverse chronological order. Some of the same document 
text, esspecially press releases, may be found with several different dates and sources. Some 
based on another source may differ slightly. No effort has been made to eliminate duplicate text 
segments. 

Since the focus is on the company itself, presentations given at conferences are not included. 
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Smart Seed Fund 
320 - 1080 Mainland Street 
Vancouver, BC 
V6B 2T4  

Phone:604-408-4100

Fax: 604-408-4111

Trading: 
Private 

Description: 
Smart Seed is one of Canada�s most innovative seed stage venture capital firms and corporate 
finance boutiques. 

 
Smart Seed�s mission is to build �World-Class� companies in the Vancouver area by providing 
portfolio companies with management skills, mentoring, networks, and capital. 

Smart Seed was developed for entrepreneurs by entrepreneurs. We provide excellent value to 
companies and to Smart Seed�s investors by working exclusively with high potential companies 
in the earliest stages of the corporate life cycle. 

As an active investment house, Smart Seed empowers portfolio companies and clients with a mix 
of capital, mentoring, and networks. We call this �Smart Money.� This strategy creates a 
dynamic whereby overall risk is minimized, and all components of Smart Seed from the 
investors to investees work together in a mutually beneficial environment to increase value 
through synergy. 

 

There is an unconfirmed report Iquiri Inc. (CA) was funded by Smart Seed Fund 
From the cached version: 

Smart Seed contacts and connections are valuable. We have been fortunate to have them 
on our team.    

Stephen Ufford, CEO Iquiri 

Source: 
www.zoominfo.com/CachedPage/?archive_id=0&page_id=365473233&page_url=//www.smarts
eed.net/companies.html&page_last_updated=2008-06-
23T11:14:01&firstName=Stephen&lastName=Ufford 
www.smartseed.net now responds �server not found� 

James Farmer
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Basic Information 

Founded 2010 

Company Overview Trulioo is an application installed on your favorite social networking 
website which allows you to verify and share your identity on the web 
using the power of the people you know. You can create a 
customizable online I.D. card quickly and easily with the information 
you want to share; with anyone you choose. 

Mission In the coming months and years, Trulioo will expand its offering and 
develop a range of services across multiple social networking websites 
to help build trust between people from all over the world. 

Website http://www.trulioo.com 
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Trulioo.com Whois 
Registrar 
GoDaddy.com, LLC (http://www.godaddy.com) 

Whois Server 
whois.godaddy.com 

Referral URL 
http://registrar.godaddy.com 

Status 
clientDeleteProhibited 
clientRenewProhibited 
clientTransferProhibited 
clientUpdateProhibited 

Contact Email 

 
Creation Date 
06/19/2009 

Updated Date 
03/28/2011 

Expiration Date 
06/19/2012 

Registrant 
Pharos Global Strategies Ltd. 
1100 - 1200 W. 73rd Ave 
British, Columbia V6P 6G5 
Canada 

Administrative Contact 
Strategies, Pharos Global Pharos Global Strategies Ltd. 
1100 - 1200 W. 73rd Ave 
British, Columbia V6P 6G5 
Canada 
Telephone: (604) 271-8000 
Fax: (604) 271-8000 
Email:  

Technical Contact 

James Farmer

James Farmer
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Strategies, Pharos Global Pharos Global Strategies Ltd. 
1100 - 1200 W. 73rd Ave 
British, Columbia V6P 6G5 
Canada 
Telephone: (604) 271-8000 
Fax: (604) 271-8000 
Email:  

Nameservers 
NS67.DOMAINCONTROL.COM 
NS68.DOMAINCONTROL.COM 

 

Trulioo.com Website Information 
Title: 
Home 

Description: 
n/a 

Keywords: 
n/a  

Trulioo.com Server Details 
IP address: 
184.168.127.76 

Server Location: 
United States 

ISP: 
GoDaddy.com 

 

James Farmer



  
From  www.myspace.com/535393044  23 March 2012 

 
 

 
 

 

No other content on the myspace website 
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Stephen Ufford  
Change is coming to the Internet...  
San Francisco Bay Area | Internet  

Current 

Past 

 

 

Connections 

Websites 

Twitter 

Public Profile 

Co-founder & CEO at Trulioo 
Co-founder & CEO at Pharos Global Strategies Ltd. 

Co-founder & CEO at NCB Data Services Inc. 

Co-founder & CEO at iQuiri Inc. 

500+ connections 

Company Website  

 
http://www.linkedin.com/pub/stephen-ufford/16/390/758 

 

Experience  

Co-founder & CEO  
Trulioo  
Privately Held; 1-10 employees; Internet industry  

January 2010 � Present (2 years 3 months) San Francisco Bay Area  

ID Proofing using the social graph 
*Global Identity Attribute Creator*  

Co-founder & CEO  
Pharos Global Strategies Ltd.  
Privately Held; 11-50 employees; International Trade and Development industry  

October 2006 � January 2010 (3 years 4 months)  

Consumer Credit and Identity Management and Restoration 
BU bought out by Kroll in 2009  

Co-founder & CEO  
NCB Data Services Inc.  
June 2004 � September 2006 (2 years 4 months)  
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National Consumer Credit Bureau 
Acquired by Experian in 2006  

Co-founder & CEO  
iQuiri Inc.  
June 2000 � August 2003 (3 years 3 months)  

Online Credit Reporting 
Acquired by Experian in 2003  

 

Patents  

Utility: System,Method, and Computer Program Product for Verifying the Identity of 
Social Network Users  
United States Patent Application 12/731,854 | Filed March 25, 2010 

Inventors: Stephen U.  

An advanced identity verification system, method, and computer program product are provided 
that enable a user to create and individualize a repository of identifying data, and then 
incorporate that repository into processes that require reliable identification of an individual. 
Real-world acquaintances of the user can be queried to determine the accuracy of identifying 
data in the repository. As more and more acquaintances respond concerning a particular item of 
identifying data, a numeric accuracy index may be provided that permits an inquiring party to 
determine whether the identifying data may be trusted 

 

Provisional: SYSTEM, METHOD, AND COMPUTER PROGRAM PRODUCT FOR 
VERIFYING THE IDENTITY OF SOCIAL NETWORK USERS  
United States Patent Application 61/164,114 | Filed March 27, 2009 

Inventors: Stephen U., Tanis Jorge  

An advanced identity verification system, method, and computer program product are provided 
that enable a user to create and individualize a repository of identifying data, and then 
incorporate that repository into processes that require reliable identification of an individual. 
Real-world acquaintances of the user can be queried to determine the accuracy of identifying 
data in the repository. As more and more acquaintances respond concerning a particular item of 
identifying data, a numeric accuracy index may be provided that permits an inquiring party to 
determine whether the identifying data may be trusted. 

 
Additional Information  

 

Websites: 

 

http://www.linkedin.com/redir/redirect?url=http%3A%2F%2Fwww%2Etrul
ioo%2Ecom&urlhash=Plgj 



   
From   www.linkedin.com/pub/stephen-ufford/16/390/758  23 March 2012  

Twitter: 

Groups and 
Associations: 

 

 
 Daily Deal Group 

 
Founders Under 40 Join 

 Group Buying Start-Ups Technology Incubator Join 

 
Grow Conference 

 
On Startups - The Community For Entrepreneurs 
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Stephen Ufford  
Reality is subjective. - San Francisco Bay 
 

Profil 
 

Experience professionnelle 

2011 � Courant Co-founder & Partner - DealDeets - Coming Soon! 
Internet 

Closing the mobile Daily Deals redemption loop without changing 
merchant or consumer behavior ..... that means no hardware, no coupons, 
no receipt scanning, no training. 

2010 � Courant Co-founder & CEO - Trulioo 
Internet 

ID Proofing using the social graph*Global Attribute Provider in the new 
Identity Web* 

2006 � 2010  Co-founder - Pharos Global Strategies Ltd. 
International Trade and Development 

Consumer Credit and Identity Management and RestorationBU bought out 
by Kroll in 2009 

2004 � 2006  Co-founder - NCB Data Services Inc. 
Information Services 

National Consumer Credit BureauAcquired by Experian in 2006 

2000 � 2003  Co-founder & CEO - iQuiri Inc. 
Internet 

Online Credit ReportingAcquired by Experian in 2003 
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A consumer information firm specializing in global 
identity and age verification solutions for the Internet. 
Trulioo combines the traditional off-line community 
based (friends, family and colleagues) method of 
confirming identity with the unique infrastructure of 
social networking websites to verify our user�s identity 
entirely in an online environment. Users leverage the 
high assurance of their own social network graph when 
interacting with peers, business and websites while 
controlling and disclosing the least amount of 
identifying information possible. 

Specialties 

Internet Identity Verification  

Employes (5) 

 

Co-founder & CEO 
Stephen U., San Francisco Bay Area  

 

 

 
Creative Design / Front-end Developer 
Kepler F., Vancouver, Canada Area  

 
Private  
Project Lead at Trulioo.com / Co-founder & CTO at Receipt Nest  
Vancouver, Canada Area  
 
                Current    Project Lead at Trulioo.com  

                         Co-founder & CTO at Receipt Nest  
                         Composer at Michael Wilson Music  

            Education   Massey University  
 
Private  
Co-Founder, COO at Trulioo.com  
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Vancouver, Canada Area  
 
                 Current   Co-Founder, COO at Trulioo.com  
 
Private  
Software Engineer at Trulioo  
Surrey, British Columbia, Canada  
 
                  Current    Software Engineer at Trulioo  
               Education   British Columbia Institute of Technology  
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Trulioo  
355 N. Wolfe Road , Sunnyvale , CA , 94085 , United States  
http://www.trulioo.com  
Phone:                                                                                                        Revenue (ttm): -1  
Industry: Internet Information Services                                                      Employees: 15  
SIC: Information Retrieval Services (7375)  
NAICS: Internet Publishing and Broadcasting and Web Search Portals (519130)  
 
Description:  
Trulioo is a privately held startup with offices in Silicon Valley, California. Trulioo has 
developed into the Internet?s first community based identity verification system. In the coming 
months and years, Trulioo will expand its offering and develop a range of services across 
multiple social networking websites to help build trust between people from all over the world. 
Trulioo is a verification system that allows websites to verify the identity of their users over the 
web. It is quick, easy and does not compermise the user's privacy. Identity information that can 
be verified includes the name, gender, marital status, age and location of anyone anywhere in the 
world that belongs to one of the major social networks. rulioo is easy and it's perfect all sorts of 
websites such as online dating, job search sites, auction and community listings, adult only and 
email providers  
2012-03-20 19:36:40  
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Trulioo  
ID Verification using the social graph. 
San Francisco  � Social Media � Lead Generation  
Identity Management  � Big Data Analytics  
trulioo.com  
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Product  
Trulioo is a cloud based identity verification engine that leverages the social graph to crowd 
source identity data. Websites needing to verify their user's name, age, gender and location can 
install a code snippet to interface with our API and be verifying identities in just a few hours. 
The service is free to use and is available in over 30 languages in 186 countries, across 4 major 
social networks, covering 1.3 billion social network users globally. 
 
Founders  
 

 
Stephen Ufford  
3 startups, 3 exits, every 3 years since I was a kid.  
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Tanis Jorge  
After 10 years of successfully building businesses within the credit reporting 
space, decided to its time to create one, truly global database of verified ID's.  
 
 

 
Advisors  
 

 
  
Anna Zornosa  
Advisor to Glam.com; ChloeandIsabel.com; Tumri, Inc; TrustE at Board 
Participation  
 
 

 
 
Andrew Nash  
Director of Products, Internet Identity at Google  
 
 
 
 
Nat Sakimura  
Nat Sakimura, Chairman, OpenID Foundation. Trustee, Kantara Initiative.  
Research in Identity/eGov/Governance etc.  
 
 

 
 
Don Thibeau  
Executive Director OpenID Foundation and Chairman Open Identity 
Foundation  
Employees  
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Tom Chung  
Software Engineer at Trulioo  
 
 
 

 
 
 
Michael  
 
 
 

 
 
James Huckabone  
Software engineer at Trulioo.com  
 
 
 

 
 
Kepler Fontenele  
Creative Design at Trulioo.com  
References  
 
 

 
References 
 

 
Anatoly Kvitnitsky  
Corporate Development & Strategy at Experian Consumer Direct  
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Andrew Nash  
Director of Products, Internet Identity at Google  
 
 
 
 
 
Kimberly Kaplan  
CEO at Offeron, VP Plentyoffish.com  
 
 
 

 
 

 
Days from 23 March 2012 

 
 
Anna Zornosa The Trulioo team is pioneering break through ways 
to apply social media to the critical area of internet identity.  
8 days ago  
 
 
 
 
 
 
Don Thibeau I see great value in its business vision.  
8 days ago  
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Nat Sakimura Social vetting, not government credentials, is the 
root of the trust in our society and Trulioo is right on.  
6 days ago  
 
 
 
 

 
 
Kimberly Kaplan A great team that's a step ahead.  
4 days ago  
 
 
 
 
 

 
 
Anatoly Kvitnitsky Stephen and Trulioo are creating what could 
be the future of verifying identities. Stephen has a great understanding of 
where authentication and verification is today and where it's going after 
working with Credit Bureaus, through 3 acquisitions, for many years.  
4 days ago  
 
 
 
 
Andrew Nash Trulioo have a vision for identity attribute 
verification that has the potential to be truly disruptive but at the very 
least addresses new market segments in the "long tail" that are not being 
serviced by existing data aggregators  
4 days ago  
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Can Your Social Network Protect Against Fraud? 

Jan 5, 2012 � In the not-too-distant future, credit card companies, online merchants and websites 
may ask your Facebook friends to vouch for you before doing business with you. 

And, in turn, you may be asked to share information about people in your online social network 
in order to confirm their trustworthiness as well. 

Welcome to the new world of "social network authentication," where confirmation from your 
social network contacts provides fraud-wary websites the verification they need to determine that 
you are who you say you are in order to safely do business with you. 

Registering with a social network authentication service can benefit you, too. First, these services 
can prevent people from adopting your identity (called e-personation) and masquerading as you 
around the web, possibly damaging your online reputation. Second, the services are typically 
free, and allow all users to see the trustworthiness "scores" of other users. This means they can 
help you figure out who you can and can't trust online. 

"In the classified advertising business, we have fraud problems where people will advertise a 
known commodity at a much lower price than market, and there will be a scam involved," says 
Joe Fuller, CIO of Dominion Enterprises, an online marketing services company that lets users 
buy and sell such items as used cars and real estate. It can be hard for people to know whether 
they're dealing with a scam artist. Someone who's been cited as honest by a large number of 
Facebook friends is more likely to be a legitimate seller or buyer. 

Old verification methods failing 
As new and better methods of fraud emerge online, it's increasingly difficult for to know who to 
trust. For banks and merchants, traditional authentication tools such as passwords are rapidly 
losing their punch, according to Don Thibeau, executive director of the OpenID Foundation, 
which is seeking to establish authentication standards. "It turns out people have a hard time 
creating better, more-difficult-to-guess passwords, or one-time passwords," he says. 

Many financial institutions use Caller ID to confirm identity, for instance when customers must 
call from a home phone to authorize a new credit card. Not great, Thibeau says. "It turns out it's 
fairly easy to spoof caller ID. You can make a call appear to come from your former spouse or 
your friend, or the president of the United States." 

That leaves knowledge-based authentication, in which a user supplies information only he or she 
is supposed to know, such as a mother's maiden name or childhood school. 

Ironically, however, social networks such as Facebook are making this approach less effective. 
With people joining groups based on school affiliations and detailing their relationships to other 
Facebook members, supposedly secret information is less and less so. "Once upon a time, 
someone's mother's maiden name was closely held information, but not anymore," Thibeau says. 
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The power of the social network 
This is where social network authentication services have an edge over old-style methods. 
Trulioo (sounds like "truly you"), a social network authentication company based in Sunnyvale, 
Calif., provides users with a "Trulioo ID Card" or profile that it likens to an 'e-passport' that 
verifies your identity to websites, merchants and services. 

As the service gains popularity, you may be asked by a credit card company, merchant or even a 
prospective online date to provide a Trulioo profile. When you sign up, the service will ask 
permission to query five of your friends on such matters as your approximate age and where you 
live. Their answers provide the basis for your profile. For instance, if your five friends confirm 
that you live in Wyoming, the profile will list that as your home state with a "high" likelihood of 
being true, and giving an online merchant more confident that the Wyoming address you gave is 
legit. For the moment, Trulioo only works by polling your Facebook friends, though it plans to 
add Google+ circles and other social networks soon. 

"It was kind of fun," says Angela Wingenbach, a graphic designer who recently signed up for 
Trulioo. "It asked me what I thought of five of my friends and gave multiple choices, and there 
were some funny things in there. Then it sent word to my friends that I had answered questions 
about them." 

Once users sign up for Trulioo and allow it to poll five of their friends, those friends are also 
invited to sign up for the service, and many of them do. Thus, Trulioo has grown virally and 
completed verifications on more than 25,000 people so far, according to co-founder Stephen 
Ufford. "We want to have done 1 million verifications by the end of 2012," he adds. 

A social FICO score 
For many of the early users who've tried it, the logic of social network authentication is 
compelling. Unlike a credit score, your score or "vouches" are visible to anyone who signs up for 
these services, which are typically free. 

Where Trulioo picks five Facebook friends at random to vouch for you, AssertID, another new 
social verification service, allows you to select which Facebook friends to query. While AssertID 
is newer and has fewer members signed up, the two services are similar. "Our users have a trust 
score. Think of it as similar to a FICO score," says Kenneth R. Dennis, president. "If it's 125, you 
might make a leap of faith and trust users to be who they say they are. If the score is 25, you 
might not." 

Then there's Connect.me, which lets users vouch for each other in specific ways, for instance by 
recommending a contact's work or confirming his or her expertise in a particular subject, and lets 
other Connect.me users see what was said. Currently, Connect.me has not yet officially 
launched, so you're only able to join by invitation. More than 65,000 people have requested 
invitations so far. 

Though not specifically designed to combat fraud, Connect.me is well suited to that purpose, its 
founders note. They compare the service to eBay, where shoppers can judge by the quantity and 
quality of a seller's reviews whether it's safe to buy or not. "EBay's reputation system works only 
on eBay," says co-founder Drummond Reed. "Connect.me is something you can use anywhere. 
Let's say you're considering buying something from on craigslist. If the seller has been vouched 
for by someone you know to be trustworthy, you can buy with more confidence." 

James Farmer
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The downside of vouching 
The primary drawback to depending on Facebook to judge trustworthiness is that no one can be 
held actually responsible if things go wrong. "It's one thing to vouch for someone you know. But 
what if that person steals a credit card and buys all kinds of junk?" asks James Kobelius, senior 
analyst for social network and graph analysis at Forrester Research, which reports on 
technological trends. "Does the person who vouches bear some liability?" 

Also, if social networks such as Facebook become widely used for authentication, what happens 
to those who do not have Facebook or other social network accounts? In time, might not having 
enough Facebook friends -- or not using Facebook at all -- make it harder to get credit or even 
buy or sell things online? 

"That's an entirely valid concern," says Adam C. Engst, publisher of the Apple news website 
TidBITS, and a Connect.me member. "Let's say I'm buying a used bicycle in San Francisco. 
There are a huge number of used bicycle ads." With no easy way to check out the people selling 
the bikes, he says, he'd be likelier to choose sellers who have been vouched for by their social 
network. "It could become a differentiator." 

Nonetheless, with well over 1 billion active social network accounts worldwide, he still sees the 
rise of social network authentication as a good thing. "We've needed to bring trust into our online 
system for a long time," Engst says. "I've been waiting for something like this to happen." 
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Digital Media People to Watch in BC in 2011 
Posted by Rob Lewis on Mon, January 10, 2011 2:57 PM 

One of the benefits of covering technology in BC is the opportunity to meet and interact with 
innovative technology leaders and evangelists every day. Over the past year, we had the pleasure 
of covering some great people, startups, and events and are excited about what 2011 promises. 

For the fourth year in a row (2008 list, 2009 list, and 2010 list), we've shortlisted a selection of 
British Columbians in the Digital Media space that we think are worth watching in the upcoming 
year. 

Excerpt only 
Stephen Ufford - Trulioo - Trulioo is a verification system that allows websites to verify the 
identity of their users over the web.  Identity information that can be verified includes the name, 
gender, marital status, age and location of anyone anywhere in the world that belongs to one of 
the major social networks like Facebook. 

Vancouver's Trulioo started in as a side project for the design of a tool for the online dating 
world and may evolve into the Internet's first global identity verification service. Look out for 
Trulioo in 2011. 

 

 

 

About The Author 

Rob Lewis 
Rob is the President of Techvibes Media Inc. and Editor-in-Chief of 
Techvibes.com.  His diverse background includes stints in International Trade 
Finance, Web Development, and Enterprise Software and he is a graduate of 
the University of British Columbia, British Columbia Institute of Technology, 
and Simon Fraser University. When not blogging on Techvibes.com, Rob can 
be found playing hockey, running marathons or enjoying hometown 
Vancouver with his wife, daughter, and son. 

James Farmer
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The Pitch: Trulioo verifies ID via social networks  
Premium content from Silicon Valley / San Jose Business Journal  
Date: Friday, January 14, 2011, 3:00am PST - Last Modified: Wednesday, January 12, 2011, 
1:22pm PST  

 

THE BUSINESS: Trulioo offers a verification system that helps website owners verify who is 
accessing them over the Web. The company leverages social networks to verify information 
including the name, gender, marital status, age and location of anyone anywhere in the world. It 
sells its services to operators of websites such as online dating, job search sites, auction and 
community listings, adult only and e-mail providers. 

HOW IT MAKES MONEY: A Trulioo ID is free for individuals. Businesses and websites pay 
for access to Trulioo�s database on a transaction basis. 

BUSINESS/TECHNOLOGY IT COULD DISRUPT: The company said it will change how 
�trusted� IDs are created and managed on the Internet. 

MANAGEMENT TEAM: CEO and founder Stephen Ufford and co-founder and Chief 
Operating Officer Tanis Jorge have worked together on startups in the consumer credit industry 
since 1999. Most recently Ufford was CEO and Jorge was COO at Pharos Global Strategies from 
2006 to 2009. They held the same positions at iQuiri.com, which was acquired by 
Freecreditreport.com, and at NCB Data Services, which was acquired by Experian. 

MONEY BEING SOUGHT: $1 million. 

MARKET POTENTIAL: The Radicati Group projects that the identity management market will 
be about 

$13 billion in 2011. 

LIKELY COMPETITORS: RelyID LLC, Honesty Online LLC, Trufina Inc. 

Trulioo Headquarters: Sunnyvale CEO: Stephen Ufford Founded: 2010 Employees: 3 Website: www.trulioo.com 
Phone: 415.845.0730 

James Farmer
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Trulioo CEO Stephen Ufford is targeting his startup�s ID verification service at operators of 
online dating, job search and adult only sites, among others. He has pitched for funds at a TiE 

Angels� meeting in November. 
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Silicon Valley titans of tech dine with Obama 
Thursday, February 17, 2011 

 

 

 

 

David Louie 
 

SUNNYVALE, Calif. (KGO) -- President Barack Obama arrived at SFO at 5:45 p.m. and sat 
down for a private dinner at the Woodside home of venture capitalist John Doerr. Some of the 
people on the guest list are: Apple founder Steve Jobs, Google chief executive Eric Schmidt, and 
Facebook's Mark Zuckerberg. The following were there as well: Larry Ellison, Carol Bartz, and 
John Chambers -- the heads of Oracle, Yahoo, and Cisco.  

The valley is filled with young entrepreneurs, hoping to create a start-up. The so-called old 
guard, such as venture capitalist Doerr and even the young turks, such as Zuckerberg, want to 
foster more innovation and more success stories. Trulioo co-founder Steve Ufford is working on 
his fourth start-up in a cubicle at Plug-n-Play, an incubator where entrepreneurs work. If he sat 
down with the president, he'd express concern about improving education, especially in math and 
science.  

"As a country, if we could figure out a way to build programs and support systems to encourage 
people to go into engineering and reward them accordingly, then that would be I think an 
important part of the future," said Ufford.  

 
Remainder of text omitted 

James Farmer

James Farmer
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Stephen Ufford 
 
  
 
Stephen's Answers about CAPTCHAs 
 

What are some good techniques for dealing with spam account creation on social media 
sites? 
  Stephen Ufford 
It depends on how important user "uniqueness" is to your site.  There is a range of options like 
Captcha right through to full third party ID Verification.  The key is to find the right balance 
between user friction and account value. If you can put enough obstacles in the way to deter 
spam account, without sacrificing legitimate enrollment - you win! 
 
Full Disclosure:  I am one of the founders of Trulioo; ID Verification using the social graph. 

Apr 11, 2011 
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Trulioo  
For Users: 

Use Trulioo�s identity privacy tools to manage and control your personal information, and keep 
the people and websites your interact with up to date. A Trulioo account allows you to conduct a 
wide range of interactions and transactions online while releasing a minimum amount of 
information about yourself. When interacting with both peers and websites, you can quickly and 
securely prove you are who you say you are.  

For Websites: 

The Trulioo family of identity verification products are built on the concept social verification, 
balancing security with user friction. Social verification utilizes a �Wisdom of Crowds� 
methodology to confirm identity. We provide our API subscribers with a real time resource to 
establish who their users are, with a minimal impact on enrollment or on-boarding processes. 

Milestones  

  Trulioo added Tanis Jorge as Co-founder, COO. (6/15/09)  
Posted 7/8/11 at 12:44pm  

  Trulioo added Stephen Ufford as Founder, CEO. (6/15/09)  
Posted 7/8/11 at 12:44pm  

  Trulioo � Trulioo Raises $300,000 in seed funding. (10/1/10) 1  
Posted 2/27/12 at 8:29pm  

Videos  

Screenshots  

Sources 

1. Citation Needed [add] 
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General Information  
Website  
Category  
Phone  
Email  
Employees  
Founded 
Description 
 

trulioo.com 
Consumer Web 
6042270394 
admin@trulioo.com 
4  
6/09  
ID Verification using the social graph 
 

Offices  

Headquarters 
440 N. Wolfe Road 
Sunnyvale, CA, 94085 
USA 
 

 

Former People  
Stephen Ufford 
Founder, CEO 

Tanis Jorge 
Co-founder, COO 
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Possible Low Frication Global ID 
Proofing (1I) 
Session Topic: Low Friction Identity Proofing (T1I)  

Convener: Bret Tobey, Paul Donfried, Stephen  

Notes-taker(s):  
Tags for the session - technology discussed/ideas considered:  

Discussion notes, key understandings, outstanding questions, observations, and, if 
appropriate to this discussion: action items, next steps:  
Bret Tobey � AutoIQ.co 

Paul Donfried � Verizon 

Stephen - Trulioo 

-       Lexis/Nexus 

Tannis Jorge � Trulioo 

Ian � Stanford, PhD candidate 

Paul - Vz � Common law: user owns id, Civil Law: state says  2011  you are, �WildWest�  

Biological Identity - Deepest  
Attributes �  

 
Bret � Self-asserted attributes add validation value beyond organization centric id proofing  

 
Stephen � Common law countries build social assertions into the breeder documents like 
passports  

 
P. � before we ask too many questions, we may need to legally auth./assoc. the electronic 
credential about to be issued, with  

 
S. � can we use �wisdom of crowds� logic as part of a predictive analysis of whether or not 
social proofing is valid  

James Farmer

James Farmer

James Farmer

James Farmer
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Undated, believed to be December 2011 

Technology Accelerators in California �  
Fostering Jobs, Growth and Innovation for  
B.C. Businesses 
Through the Ministry of Jobs, Tourism and Innovation�s partnership with the Canadian 
Technology Accelerator program in California�s Silicon Valley, B.C. high-tech, digital media 
and cleantech start-up entrepreneurs have select access to Plug and Play (Silicon Valley), 
RocketSpace (San Francisco), and the Cleantech Accelerator (San Jose). Services include office 
space, networking events, introductions to potential customers and investors, interaction with 
like-minded entrepreneurs with support from the Canadian Trade Commissioner Service and 
B.C.�s U.S.-based Trade and Investment Representative. A key program feature is interaction 
with C100 members, comprised of a select group of Canadians based primarily in Silicon Valley. 
Members include start-up CEOs, executives of companies such as Apple, Cisco, EA, eBay, 
Facebook, Google, Microsoft and Oracle, and venture investors representing $8 billion in capital. 

   

 
Plug and Play Tech Centre (PnP) in Silicon Valley - Sunnyvale, California  
More than 280 technology start-ups from over 20 countries work closely together in Silicon 
Valley to build innovative companies in Web 2.0, software, systems, semiconductor and telecom 
verticals. Two B.C. based companies that have completed the three-month program at the Plug 
and Play Center are Textnomics and Trulioo (Truly. You.).  

"Trulioo occupied one of B.C.'s spots at the CTA at Plug and Play Technology Center. 
The staff at Plug and Play were immediately helpful in connecting our company with 
office space and referrals to local investors, lawyers and community start-ups in our 
industry. Events hosted by the Canadian Consulate in the Bay area were an excellent 
starting point for networking, particularly if you are new to Silicon Valley. All in all, our 
tenancy at the Canadian Technology Accelerator was an excellent experience." 
� Stephen Ufford, Trulioo (Vancouver, B.C.) - protects private user information online and offers 
proof that you are who you say you are. 

 

Remainder not included 

James Farmer
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Can your social network protect against fraud? 
Social network authentication -- the latest tool to verify who you are 

By Minda Zetlin 

In the not-too-distant future, credit card companies, online merchants and websites may ask your 
Facebook friends to vouch for you before doing business with you.  

And, in turn, you may be asked to share information about people in your online social network 
in order to confirm their trustworthiness as well.  

Welcome to the new world of "social network 
authentication," where confirmation from your social 
network contacts provides fraud-wary websites the 
verification they need to determine that you are who you 
say you are in order to safely do business with you.  

Registering with a social network authentication service 
can benefit you, too. First, these services can prevent 
people from adopting your identity (called e-
personation) and masquerading as you around the web, 
possibly damaging your online reputation. Second, the 
services are typically free, and allow all users to see the 
trustworthiness "scores" of other users. This means they 
can help you figure out who you can and can't trust 
online.  

"In the classified advertising business, we have fraud problems where people will advertise a 
known commodity at a much lower price than market, and there will be a scam involved," says 
Joe Fuller, CIO of Dominion Enterprises, an online marketing services company that lets users 
buy and sell such items as used cars and real estate. It can be hard for people to know whether 
they're dealing with a scam artist. Someone who's been cited as honest by a large number of 
Facebook friends is more likely to be a legitimate seller or buyer.  

Old verification methods failing 
As new and better methods of fraud emerge online, it's increasingly difficult for to know who to 
trust. For banks and merchants, traditional authentication tools such as passwords are rapidly 
losing their punch, according to Don Thibeau, executive director of the OpenID Foundation, 
which is seeking to establish authentication standards. "It turns out people have a hard time 
creating better, more-difficult-to-guess passwords, or one-time passwords," he says.  
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Many financial institutions use Caller ID to confirm identity, for instance when customers must 
call from a home phone to authorize a new credit card. Not great, Thibeau says. "It turns out it's 
fairly easy to spoof caller ID. You can make a call appear to come from your former spouse or 
your friend, or the president of the United States."  

That leaves knowledge-based authentication, in which a user supplies information only he or she 
is supposed to know, such as a mother's maiden name or childhood school.  

Ironically, however, social networks such as Facebook are making this approach less effective. 
With people joining groups based on school affiliations and detailing their relationships to other 
Facebook members, supposedly secret information is less and less so. "Once upon a time, 
someone's mother's maiden name was closely held information, but 
not anymore," Thibeau says.  

The power of the social network 
This is where social network authentication services have an edge 
over old-style methods. Trulioo (sounds like "truly you"), a social 
network authentication company based in Sunnyvale, Calif., provides 
users with a "Trulioo ID Card" or profile that it likens to an 'e-
passport' that verifies your identity to websites, merchants and 
services.  

As the service gains popularity, you may be asked by a credit card company, merchant or even a 
prospective online date to provide a Trulioo profile. When you sign up, the service will ask 
permission to query five of your friends on such matters as your approximate age and where you 
live. Their answers provide the basis for your profile. For instance, if your five friends confirm 
that you live in Wyoming, the profile will list that as your home state with a "high" likelihood of 
being true, and giving an online merchant more confident that the Wyoming address you gave is 
legit. For the moment, Trulioo only works by polling your Facebook friends, though it plans to 
add Google+ circles and other social networks soon.  

"It was kind of fun," says Angela Wingenbach, a graphic designer who recently signed up for 
Trulioo. "It asked me what I thought of five of my friends and gave multiple choices, and there 
were some funny things in there. Then it sent word to my friends that I had answered questions 
about them."  

Once users sign up for Trulioo and allow it to poll five of their friends, those friends are also 
invited to sign up for the service, and many of them do. Thus, Trulioo has grown virally and 
completed verifications on more than 25,000 people so far, according to co-founder Stephen 
Ufford. "We want to have done 1 million verifications by the end of 2012," he adds.  

A social FICO score 
For many of the early users who've tried it, the logic of social network authentication is 
compelling. Unlike a credit score, your score or "vouches" are visible to anyone who signs up for 
these services, which are typically free.  

Where Trulioo picks five Facebook friends at random to vouch for you, AssertID 
[http://www.assertid.com/], another new social verification service, allows you to select which 
Facebook friends to query. While AssertID is newer and has fewer members signed up, the two 
services are similar. "Our users have a trust score. Think of it as similar to a FICO score," says 

Social networking 
certainly will be useful 
for authentication 
because it's so powerful. 

-- Don Thibeau 
OpenID Foundation  

James Farmer
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James Farmer
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Kenneth R. Dennis, president. "If it's 125, you might make a leap of faith and trust users to be 
who they say they are. If the score is 25, you might not."  

Then there's Connect.me [http://www.connect.me/], which lets users vouch for each other in 
specific ways, for instance by recommending a contact's work or confirming his or her expertise 
in a particular subject, and lets other Connect.me users see what was said. Currently, Connect.me 
has not yet officially launched, so you're only able to join by invitation. More than 65,000 people 
have requested invitations so far.  

Though not specifically designed to combat fraud, Connect.me is well suited to that purpose, its 
founders note. They compare the service to eBay, where shoppers can judge by the quantity and 
quality of a seller's reviews whether it's safe to buy or not. "EBay's reputation system works only 
on eBay," says co-founder Drummond Reed. "Connect.me is something you can use anywhere. 
Let's say you're considering buying something from on craigslist. If the seller has been vouched 
for by someone you know to be trustworthy, you can buy with more confidence."  

The downside of vouching 
The primary drawback to depending on Facebook to judge trustworthiness is that no one can be 
held actually responsible if things go wrong. "It's one thing to vouch for someone you know. But 
what if that person steals a credit card and buys all kinds of junk?" asks James Kobelius, senior 
analyst for social network and graph analysis at Forrester Research, which reports on 
technological trends. "Does the person who vouches bear some liability?"  

Also, if social networks such as Facebook become widely used for authentication, what happens 
to those who do not have Facebook or other social network accounts? In time, might not having 
enough Facebook friends -- or not using Facebook at all -- make it harder to get credit or even 
buy or sell things online?  

"That's an entirely valid concern," says Adam C. Engst, publisher of the Apple news website 
TidBITS, and a Connect.me member. "Let's say I'm buying a used bicycle in San Francisco. 
There are a huge number of used bicycle ads." With no easy way to check out the people selling 
the bikes, he says, he'd be likelier to choose sellers who have been vouched for by their social 
network. "It could become a differentiator."  

Nonetheless, with well over 1 billion active social network accounts worldwide, he still sees the 
rise of social network authentication as a good thing. "We've needed to bring trust into our online 
system for a long time," Engst says. "I've been waiting for something like this to happen."  

 
Published: December 28, 2011 
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 First global online identity verification system went online 

Trulioo Inc ., today announced the release of the web's first Community Identity Verification 
System. Perfect for online dating sites, auction sites, job search sites and age restricted forums 
and groups. The product is free and can be used anywhere on the web where an increased level 
of trust between people is required. Facebook users can sign up now for Trulioo at Trulioo.com, 
and the Company plans to release versions for other social networking websites in the coming 
months.  
 
Trulioo's patent pending technology allows its users to verify their identity details by leveraging 
their real-world relationships with thier friends, family, coworkers and community through 
online social networking websites.  
 
"Governments around the world have always relied on community based identity verification to 
issue passports and other important documents to their citizens," says Tanis Jorge, Director of 
Business Development for Trulioo. "When your neighbourhood doctor, lawyer or teacher signs 
your passport application - that is community identity verification at work." explains Jorge. 
"With the advent of real world social networks being brought online in recent years, the 
opportunity for alternative online identity verification now exists."  
 
According to Facebook, their average profile has one hundred and twenty (120) friends listed. 
The concept behind Trulioo is that the majority of those friends have at least some real world 
knowledge of the user, and that this knowledge can be pooled and presented in an online I.D ., 
for social transactions involving the user on the web to build trust. "If one hundred and twelve 
(112) people say my first name is Tanis, my name is alot more likely to actually be Tanis," says 
Jorge.  
 
Similarly, Trulioo can be used to verify a user's location, marital status and even age - which 
presents an opportunity for a new level of child protection with respect to age restricted websites. 
"The industry has always struggled with ways to verify a child's age largely due to lack of data 
on children. Children may not have driver's licenses, pay utilities or have cellular phones, but 
they belong to communities of people who can verify their age," explains Jorge.  
 
The online identity and age verification industry has traditionally relied upon government, credit, 
private and public data sources to establish a user's identity online; but have struggled with user 
acceptance largely due to data access restrictions internationally. Trulioo is designed for online 
peer to peer social interactions where basic identity information is needed, and is not restricted 
geographically because the data itself is contributed by its users.  
 

James Farmer
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Over the next year, Trulioo will launch its application on all major social networks, making its 
free online I.D. available to hundreds of millions of people around the world. Says Jorge, "We 
believe community based identity verification will usher in a new era of online safety and trust; 
making the Internet a more enjoyable place for everyone."  
 
Media Contact: Stephen Ufford, 1.866.819.6127 ext. 701  
 
About Trulioo Inc.  
 
Trulioo is a privately held start-up with offices in Vancouver, Canada. Started in August 2007 as 
a side project for the design of a tool for the online dating world, Trulioo has evolved into the 
Internet's first global identity verification service.  
 
 
Published on: 2009-09-01 
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Finally, An Internet You Can Trust?  
The first global online identity verification system went online this 
week. This time you won't need your passport or your credit report; just 
a note from Mom.  
Vancouver, Canada (PRWEB) September 1, 2009 - 

Trulioo Inc., today announced the release of the web's first Community Identity Verification 
System. Perfect for online dating sites, auction sites, job search sites and age restricted forums 
and groups. The product is free and can be used anywhere on the web where an increased level 
of trust between people is required. Facebook users can sign up now for Trulioo at Trulioo.com, 
and the Company plans to release versions for other social networking websites in the coming 
months. 

Trulioo's patent pending technology 
allows its users to verify their identity 
details by leveraging their real-world 
relationships with thier friends, family, 
coworkers and community through online 
social networking websites.  

"Governments around the world have 
always relied on community based identity 
verification to issue passports and other 
important documents to their citizens," 
says Tanis Jorge, Director of Business 
Development for Trulioo. "When your 
neighbourhood doctor, lawyer or teacher 
signs your passport application - that is 
community identity verification at work." 
explains Jorge. "With the advent of real 
world social networks being brought 
online in recent years, the opportunity for 
alternative online identity verification now 
exists." 

According to Facebook, their average 
profile has one hundred and twenty (120) 
friends listed. The concept behind Trulioo is that the majority of those friends have at least some 
real world knowledge of the user, and that this knowledge can be pooled and presented in an 
online I.D., for social transactions involving the user on the web to build trust. "If one hundred 

James Farmer
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and twelve (112) people say my first name is Tanis, my name is alot more likely to actually be 
Tanis," says Jorge.  

Similarly, Trulioo can be used to verify a user's location, marital status and even age - which 
presents an opportunity for a new level of child protection with respect to age restricted websites. 
"The industry has always struggled with ways to verify a child's age largely due to lack of data 
on children. Children may not have driver's licenses, pay utilities or have cellular phones, but 
they belong to communities of people who can verify their age," explains Jorge.  

The online identity and age verification industry has traditionally relied upon government, credit, 
private and public data sources to establish a user's identity online; but have struggled with user 
acceptance largely due to data access restrictions internationally. Trulioo is designed for online 
peer to peer social interactions where basic identity information is needed, and is not restricted 
geographically because the data itself is contributed by its users. 

Over the next year, Trulioo will launch its application on all major social networks, making its 
free online I.D. available to hundreds of millions of people around the world. Says Jorge, "We 
believe community based identity verification will usher in a new era of online safety and trust; 
making the Internet a more enjoyable place for everyone." 

Media Contact: Stephen Ufford, 1.866.819.6127 ext. 701 

About Trulioo Inc. 

Trulioo is a privately held start-up with offices in Vancouver, Canada. Started in August 2007 as 
a side project for the design of a tool for the online dating world, Trulioo has evolved into the 
Internet's first global identity verification service. 

### 
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Truiloo Launches Internet ID Verification Systems       1st 
September 

2009 

Vancouver � Trulioo Inc., today announced the release of the web�s first Community Identity 
Verification System. Perfect for online dating sites, auction sites, job search sites and age 
restricted forums and groups. The product is free and can be used anywhere on the web where an 
increased level of trust between people is required. Facebook users can sign up now for Trulioo 
at Trulioo, and the Company plans to release versions for other social networking websites in the 
coming months. 

Trulioo�s patent pending technology allows its 
users to verify their identity details by leveraging 
their real-world relationships with thier friends, 
family, coworkers and community through 
online social networking websites. 

�Governments around the world have always 
relied on community based identity verification 
to issue passports and other important documents 
to their citizens,� says Tanis Jorge, Director of 
Business Development for Trulioo. �When your 
neighbourhood doctor, lawyer or teacher signs 
your passport application � that is community 
identity verification at work.� explains Jorge. �With the advent of real world social networks 
being brought online in recent years, the opportunity for alternative online identity verification 
now exists.� 

According to Facebook, their average profile has one hundred and twenty (120) friends listed. 
The concept behind Trulioo is that the majority of those friends have at least some real world 
knowledge of the user, and that this knowledge can be pooled and presented in an online I.D., for 
social transactions involving the user on the web to build trust. �If one hundred and twelve (112) 
people say my first name is Tanis, my name is alot more likely to actually be Tanis,� says Jorge. 

Similarly, Trulioo can be used to verify a user�s location, marital status and even age � which 
presents an opportunity for a new level of child protection with respect to age restricted websites. 
�The industry has always struggled with ways to verify a child�s age largely due to lack of data 

 

Trulioo�s Online I.D. 
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on children. Children may not have driver�s licenses, pay utilities or have cellular phones, but 
they belong to communities of people who can verify their age,� explains Jorge. 

The online identity and age verification industry has traditionally relied upon government, credit, 
private and public data sources to establish a user�s identity online; but have struggled with user 
acceptance largely due to data access restrictions internationally. Trulioo is designed for online 
peer to peer social interactions where basic identity information is needed, and is not restricted 
geographically because the data itself is contributed by its users. 

Over the next year, Trulioo will launch its application on all major social networks, making its 
free online I.D. available to hundreds of millions of people around the world. Says Jorge, �We 
believe community based identity verification will usher in a new era of online safety and trust; 
making the Internet a more enjoyable place for everyone.� 
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